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WHATIS THREAD?
THREAD isa showcase of emerging fashion designersand the music and art that rock theirworld.

For demanding fashionistas seeking Gvhat @ nextGand the most cutting-edge looks, THREAD isa
chanc e to purchase up merchandise on the spot rang ing from hand -stitche d frocksto eye-catching
jewelry, often at reduced prices.

Forindependent fashion designers used to settling fora couple of inchesof rac k spac e at high street
boutiques, THREAD isa rare opportunity to showcase complete linesbefore they hit the shelvesand
sell off

last season@ pieceswith little overhead cost. THREAD offersan ideal opportunity to conne ct with key
buyersand distributorsand take ordersfor future delivery.

But that @ not all. THREAD bumpsit up with runway shows, art exhibitions, DJG, cocktails, gift bag sand
much more.

THREAD draws thousands and are the most buzzed about events of the year.

THREAD MARKETS 2008

1. lLasVegas: February 12-14, 2008 Watch out fornew citiesin 2008
2. San Diego: Apr 20, Sept 7, Dec 7, 2008 Miami, BrooklynE EEE
3. San Fancisco: Apr 13, Dec 14,2008

THE THREAD COUNT

THREAD@® Consumer base ismade up of 55,000 subscriptions, including smart stylish and affluent men
and women to look to THREAD show forthe inside scoop on fashion and style.

¥ 70% are female

¥ 57% are under35

median age: 30
median hhi: $65k

¥ 92% are college gradsorhold graduate 70% are general public
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degrees 30% are qualified buyers

THE THREAD EFFECT

¥ 15 Showstodate
¥ 60-100 pre screen exhibitors per show
¥ 2,000-3,000 visitors at eac h show
¥ $900 - $4,000 ave sales perexhibitor
¥ 2-3 Boutiquespicked up perexhibitor



